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- loT-based entrepreneurial city: anew model of
urban governance to achieve economic
sustainability. Einolgozat Mohammad, Ziyae Babak,
Rezvani Mehran (Y+YY)., KYBERNETES, Y:YY(Y:YY),

- Exploring the Relationship Between
Internationalization and Entrepreneurial University:
The Mediating Effect of Education in University of
Tehran, Sharif University of Technology, and Tarbiat
Modares University. Tajpour Mehdi, Ziyae Babak,
Mobaraki Mohammad Hassan, Rezvani Mehran

(Y*YY)., lranian Journal of Management Studies,
V1(Y), SEV_ETE,

- Perceived Value in the Sharing Economy; The Role
of Empathy, Citizenship Behavior and Extra-Role
Behavior. Moghimian Borujeni Omid, Aghazadeh
Hashem, Esfidani Mohammad Rahim, Rezvani
Mehran (Y:YY),, international journal of ethics and
society, Y (%), AYe,
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- Co-opetition in entrepreneurial city: An approach to
complexity theory. Ziyae Babak, Rezvani Mehran,
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- Providing a Model of Sustainable
Internationalization in Technology-Based
Businesses:(Case study: Oil, Gas and Petrochemical
Industry. Rezvani Mehran, Soltanzadeh Samineh
(Y+Y+)., Petroleum Business Review, Y(V).
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- Explaining the Entrepreneurial Effect of Customer
Knowledge Management on Product Innovation of
Electronic Businesses. Ziyae Babak, Rezvani
Mehran, Zareai Fahimeh (Y:Y4)., JOURNAL OF
ORGANISATIONAL STUDIES AND INNOVATION,
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- International Entrepreneurial Alertness in
opportunity discovery for market entry. Rezvani
Mehran, Lashgari Mahdi, Yadollahi Farsi Jahangir
(Y+Y9)., Journal of Research in Marketing and
Entrepreneurship, YO ).
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- The Art of Fundraising From Business Angels
Based on Entrepreneurial Marketing: A New Insight.
Ahmadi Kafeshani Abdollah, Rezvani Mehran,
Chitsazan Hasti, Mohammadkazemi Reza (Y:A),
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- The impact of viral marketing on successful
development of new financial services in life
insurance. Rezvani Mehran, Rezamand Parsaee
Maeziye, Fatholah Zade Zeinab (Y +)A)., International
Journal of Electronic Business, Y&(¥), YVA-Yeo,
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- Organizational Entrepreneurial Alertness
Framework in Opportunity Discovery. Rezvani
Mehran, Lashgari Mahdi, Yadollahi Farsi Jahangir

(Y+YA)., Academy of Entrepreneurship Journal, Y£(Y),
YAV,

- The impact of entrepreneurial marketing on
innovative marketing performance in small- and
medium-sized companies. Rezvani Mehran, Fatholah

Zade Zeinab (Y YA)., Journal of Strategic Marketing,
Y™, VY

- ORGANIZATIONAL ENTREPRENEURIAL
ALERTNESS FRAMEWORK IN OPPORTUNITY
DISCOVERY. Rezvani Mehran, Lashgari Mahdi,
Yadollahi Farsi Jahangir (Y+)A).,, Academy of
Entrepreneurship Journal, YE(Y).
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- Entrepreneurial marketing in creative art based
businesses. Toghraee Mohammad Taghi, Mobaraki
Mohammad Hassan, Rezvani Mehran, Yadollahi Farsi

Jahangir  (Y+)VY)., International Journal of
Management Practice, Yo ().

- Identifying and Prioritizing the Contributory Factors
to the Early Internationalization of International New
Ventures in Halal Food Industry. Rezvani Mehran,
Davari Ali, Parvaneh Nazanin (Y+)V)., international
business research, Ve (D, YAQ-YAA,

- ldentification of the Orientation and the Role of
Industry and Geographical Region in International
Entrepreneurial Opportunity Researches.
Shariatmadari Seyed Mohammad Hassan, Rezvani
Mehran (Y+ V)., Journal of Business and Economic
Development, Y ), vY-va,
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- Network Marketing Strategies in Sale and Marketing
Products Based on Advanced Technology in
MicroEnterprises. Rezvani Mehran, Ghahramani

Shahram, Haddadi Ramin (Y+)V)., International

Journal of Trade, Economics and Finance, A(Y), YY-
YV,
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- NEW SERVICE DEVELOPMENT AND ITS
FINANCIAL PERFORMANCE IN IRAN BANKING
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INDUSTRY. Ghahramani Shahram, Rezvani Mehran,
Rahnavard Farajollah (Y+Y1)., International Journal

of Management & Information Tecnology, Y+(°),
YYVY-YYAA,

- the effect of site quality on electronic word of mouth
marketing through mediating variable of customer
satisfaction(case study: tiwall culture and art social
network online shop). Rezvani Mehran, Safahani

Nousha (Y+)9)., International Business Management,
Yo (9), 04Y_04A,
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- Identification of Service Innovation Dimensions in
Service Organizations. Meigounpoory Mohammad
Reza, Rezvani Mehran, Afshar Manouchehr (Y+:)2),,
international journal of management accounting and
economics, Y(V), VYV-VEA,

- ldentification of Sources of Finance in Growing
Companies Operating in Food Industry in Tehran.
Rezvani Mehran, Mobini Dehkordi Ali, Fataei Parisa
(Y+Y9).,, international journal of management
accounting and economics, Y(9), V-9,

- The moderating role of knowledge in designing
trusted web interface in entrepreneurial electronic
businesses. Rezvani Mehran, Mojoodi Najme,
Lashgari Mahdi (Y+)°)., Asian Journal of Research in
Business Economics and Management, °(°), YAA,
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- Export New Product Success: The Impact of Market
and Technology Orientation. Jaferian Sohrab,
Rezvani Mehran (Y+:)¢),, international journal of

management accounting and economics, ‘(°), YVY-
YYyv.

- Identify the Factors Affecting Brand Image for Small
and Medium-Sized Enterprises. Rezvani Mehran,
Zargaranyazd Maryam, Zamani Ebrahim (Y+)$€),
International Journal of Engineering,Business and
Enterprise Applications, YO e, YA-YE,

- The Role of Insurance in Risk Management and
Investment Promotion of Modern Agribusinesses
(The Case of Greenhouse Cultivation in Tehran

Vamio | 0l oBails — o 3T, 0aSlsils| Sl O

\f'Yoh)}iM



Province). Azari Aghviyeh Mohsen, Hosseininia

Gholamhossein, Rezvani Mehran (Y 9),
international journal of management accounting and
economics, V(9), Yev-yay,
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- Investigating the effectv Of Electronic Word Of
Mouth on Customers purchease intention of digital
products. Khosravani Zangeneh Shabnam,
Mohammadkazemi Reza, Rezvani Mehran (Y:)¢),
management Science Letters, YY(£), Y&Vv-Yet.,
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- designing trusted web interface through user
perception of security and privacy in entrepreneurial
electronic businesses. Rezvani Mehran, Davari Ali,
Mojoodi Najme (Y+:)¢)., Asian Academic Research
Journal of Social Sciences & Humanities, (Y1), YYe-

Yo)

- Comparative Study of Banking Industry Business
Models On The Basis Of Osterwalder BMO;
Qualitative Study on Iranian Bank Tejarat and HSBC.
Yousefi Parsa  Mohsen, Rezvani Mehran,
Gholamrezazadeh Yousefi Mahsa (Y+)¢{)., applied
mathematics in engineering management and
technology, Yorem, AEA-Aoo,

- Evaluation of Entrepreneurial Marketing
Dimensions According to Characteristics of
Institutions: Institutions Age and Size. Rezvani
Mehran, Khazaei Morteza (Y+)¢)., International
Journal of Basic Sciences & Applied Research, Y(£),
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- The Impact of Nature of Institute on Entrepreneurial
Marketing: The Moderating Role of Organizational
Structure. Rezvani Mehran, Shirkhodaie Meisam,
Khazaei Morteza (Y+)%).,, American Journal of
scientific research, Y gan, YV VYA,
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- Prioritization of entrepreneurial marketing
dimensions : A case of in higher education
Institutions by using entropy. Rezvani Mehran,
Khazaiee Morteza (Y« 'Y)., Interdisciplinary Journal of

Contemporary Research in Business, Y+ 1Y()Y), Y4V-
Y,

- The Effect of Organizational Factors on Business
Growth in International Franchises; The case of
Iranian food industry. Rezvani Mehran, Hajifathali
Abbass (Y+Y)., international journal of marketing
and technology, Y Y(Y), €8T,

- International Franchising and the Growth of SME’s
in Food Industry of Iran. Rezvani Mehran, Hajifathali
Abbass (YY), Asian Journal of Research in
Business Economics and Management, Y(9), £0-0A,

- ldentifying the Most Common Techno-
Entrepreneurs’ Decision Making Biases Leading to
Business Failure. Rezvani Mehran, Nouri Pouria,
Ahmadi Kafeshani Abdolah (Y:)Y)., International
Journal of Management and Humanity
Sciences(IJMHS), Y(A), vel.vig,
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- Reconstructions in Banking Business Model;
Developing of BMO via BBM Project. Yousefi Parsa
Mohsen, Rezvani Mehran (Y:)Y).,, Life Science
Journal, YY), ¢q.0A,

- ldentifying Themes of Entrepreneurial Strategy of
New Ventures in International Markets Entry. Rezvani
Mehran, Ghamari Yousef, Ghahramani Shahram
(Y+YY)., Journal of Economics, Business and
Management, (%), Yiv-Yha,
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- Reviewing E - business Models for Financial
Services and Proposing an Appropriate E - business
Model for Banking Industry of Iran. Rezvani Mehran,
Mohammad Eslahi (Y+Y)., Journal of Basic and
Applied Scientific researchh, Y()), YA4.v44,
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- Investigating the Role of World of Mouth on
Consumer Based Brand Equity Creation in Irans Cell
- Phone Market. Rezvani Mehran, Hamid Khodadad
Hoseini, Mohammad Mehdi Samadzadeh (Y:)Y).
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- Defining the obstacles for distribution of movies in
Home video network in Iran. Rezvani Mehran, Leila

Fanaee Marhamat (Y:)Y)., Journal of Applied
Sciences Research, A, YA .. YAoO,
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- An Entrepreneurial Networking Mapping on
Formation of Born Global Firms. Rezvani Mehran,
rezaee marzieh, matin yavar (Y:YY), The ©¢th
International Conference on Entrepreneurship:
Emphasizing Sustainability and Digitalization of
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Businesses, Y1-YY  February, Tehran, Iran.
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- Identifying Organizational Critical Factors Affecting
the Success of Open Innovation. Ziyae Babak,
Rezvani Mehran, Otadi Mohammad (Y:Y))., BLMY-
ICAME: AN INTERNATIONAL JOINT E-
CONFERENCE, ‘) September, Kuala Lumpur,

Malaysia.
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- Sustainable Internationalization of Hi-Tech Small
Firms: MetaSynthesis. Rezvani Mehran, Mobini
Dehkordi Ali, Soltanzadeh Samineh (Y:YA), YY¥th
European  Conference on Innovation and
Entrepreneurship ECIE Y<«YA Y..Y) September,

PORTUGAL.

- Signaling viability and commitment through
Entrepreneurial marketing to secure business angel
funding. Ahmadi Kafeshani Abdolah, Rezvani
Mehran, Chitsazan Hasti, Mohammadkazemi Reza

(YYA), t¢th international conference  on
entrepreneurship (ICEY+YA), ¢-¢ September, Tehran,
Iran.

- Documentation of Entrepreneurial Promotion
Methods in Small and Medium Sized Businesses: A
Case Study about the Textile Industry. Rezvani
Mehran, Ghahramani Shahram, Khoramshahi Narges

(Y+YY)., Y¥th European Conference on Management,
Leadership and Governance ECMLG Y:)V, Y)Y
December, London, England .

- How Complementors Screen new Product Ideas: A
Qualitative Multiple Case Study. Yar Mohammadi
Maryam, Rezvani Mehran, Alborzi Mahmood (Y+)V).,,
YYth European Conference on Innovation and
Entrepreneurship ECIE Y+V, Y)-YY September,
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paris, France.
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- Using Database Marketing to Design Diversified
Sales Strategy. Rezvani Mehran, Asadi Nourolhoda
Sadat, Negahban Arash (Y+)1).,, YY1 Annual meeting
of the decision sciences Institute, Y4-YY November,
United States.

- Best practices in the entrepreneurship education
for international students at University of Tehran.
Ziyae Babak, Rezvani Mehran (Y:Y1),, International
Entrepreneurship Promotion at Higher Education
Institutions, YY-YA November, Leipzig, Germany.

- Entrepreneurship Education Experiences for
International Students at Faculty of
Entrepreneurship, University of Tehran. Rezvani
Mehran (Y+)1)., International Entrepreneurship
Promotion at Higher Education Institutions, YV-1A
November, Leipzig, Germany.
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- Entrepreneurial Marketing in Creative Art-based
Businesses. Toghraee Mohammad Taghi, Rezvani
Mehran, Mobaraki Mohammad Hassan, Yadollahi
Farsi Jahangir (Y+)1),, Yrd International Conference
On Entrepreneurship Emphasizing Improvement of

Bnsiness ENVIRONMENT, Y:-Y) February, Tehran,
Iran.
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- International Entrepreneurial Opportunity; A Meta
Synthesis of Previous Research. Rezvani Mehran,
Shariatmadari Hassan, Ghahramani Shahram (Y+ ) ¢),,
Second International Conference on Management,

Leadership and Governance, Y+-Y) March, United
States.
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- Social Capital Mapping in the intrepreneurial
marketing activities. Toghraee Mohammad Taghi,

Rezvani Mehran (Y+)%),, Ynd international
conference on entrepreneurship, YY-YY February,
Tehran, Iran.

- Study of Effective Factors on the Evaluation of Re-
export in Iran through Analysis of Network Process.
Rezvani Mehran, Rafati Saeid, Ghahramani Shahram
(Y+YY)., £th Asia-Pacific Business Research

Conference, Y+ September-) October, Singapore,
Singapore.
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- A new combined approach in marketing strategy
development for nonprofit research organization:
Case Study of Energy Research Institute in Iran.
Yousef Dehi Hami, Rezvani Mehran (Y:)Y)., The

Macrotheme Conference, Y1-)V October, paris,
France.
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- Promotion Mix Modeling by Fuzzy Approach (A
Case Study of Soccer Industry. Rezvani Mehran
(Y*YY).,, Yrd World Conference on Science and
Soccer, YEN May, Ghent, Belgium.
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- International Entrepreneurial Marketing in Iranian
Entrepreneurial Food Industries. Rezvani Mehran
(Y+Y))., The ) +th APEF internatuional conference on
international trade and entrepreneurship, YA-Y:
October, Tehran, Iran.

- Emotional Intelligence and Entrepreneurial
Behavior Development of Personal Aspects of
Intentions Model. Neghabi Saeed, Yousefi Mohsen,

Rezvani Mehran Y+, Y+«VVinternational
Conference on Information and Finance, ‘1-)4
October, Singapore, Singapore.

S5 g cowS axwgi Ho [UIERLIY SV 6L‘° a;)lf ,Jb @L«:L..w—
Ao (55l ol o (Slgd s gl (yow pe, e Gl S, (6 xs)
s VAT jlS 50 Sa BTl el il S s (VY1)
olxl RUTEE 390 el

ol 50 b1 S5 (60,5085 b iy BT,115" b i asinol e 9 (1 Lol
038 I, Ao S (S 310105, doxo yal (IS 9 3118 sl
o g Mol o il S odsl VYA, (i Slpds Sk
Ol 3, 69), YY=YA 315 AQ— ot YA 9 (YY G»)si)lf 9 ‘5)5793

GBS, 3 S (2,150 50 o9 BTH asds S Connl (ouwy -
GQJL\{, Ol s S99 (S 28lus duos duew, doxo ol Gng. 950
» V0= Kb Jelin arwgi o Gwbod opdol (YYAR), Silhs ow)ld

VA din | 0l ol — o 3T, 0aSCiils| Sl O e

\f'Yoh)}iM



ol RUYES ngi\ A

S )5 g S 15k 5 o1 BT sl S Coodl (my -

S [ VRN SV I | V- SRR VP X VO SUWE S0 LR ESRRVE TRV Jgin L Agye )
yYO-YVF S 515 9 consS drwgy iolod odgl (VYAQ), pSilgs (ow)ld
Olnl RUTE 5

S e

.

- Proceedings of the °th international Conference on
Entrepreneurship. Rezvani Mehran (Y+ YY),
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